
Copyright © 2021 | Impact City Initiative®

Family Activity Subscription Box Survey Results

February 2021

Legacy Parenting Center



Copyright © 2021 | Impact City Initiative®

What does the survey need to determine?
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Purpose: to obtain feedback for Test Team working on family activity subscription box concept

Information focus:
1. What is the customer looking for in a subscription box? What kind of experience does she 

want for herself? Her family?

2. Does content customization by age matter to consumer?

3. How often is the consumer willing to purchase the box?

4. Is the survey respondent an experienced/frequent subscription box consumer?

5. Where might the boxes be shipped? What is our geographic market?

6. Can we elicit a financial commitment from a potential customer?
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Survey + Demographics

Social media developed for Facebook

Responses
CLICK HERE TO SEE THE

SURVEY “IN ACTION”

Dates

January 27 – February 23, 2021

https://jennifer192269.typeform.com/to/q0996C7T
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Results

1. Desired experience 2. Customization by age
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Results

3. Frequency of purchase 4. Consumer experience with boxes

5. Consumer location 6. Consumer interest

Zip codes collected and shared with team 
leader.   

130 0f 156 included their email to receive 40% 
off the purchase of their first box.
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Jennifer M. Ware, CEO
Impact City Initiative 

jennifer@theimpactcity.com

214.769.7182
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